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INTERNATIONAL SCIENTIFIC UNITY

OpraHn3alqMOHHBI KOMHTET IIPUIVIAIIAET I1€JaroroB, CTYACHTOB, YYEHBIX HU
BCEX 3aMHTEPECOBAHHBIX JIUI] MPUCOECIUHUTHCSA K y4acTuro B 1-i MexayHapoaHo
Hay4yHo-mipakTudeckoit konpepenuu «The Integration of Research, Innovation and
Economy».

Mecto npoBenenusi: CeBuibs, Mcnanus

Jara npoBenenus: 8-10 oktsa0ps 2025 1.

dopma y4yacTus: JUCTAHI[MOHHAS

IIpuem MmaTepuaJioB: 10 7 OKTAOPS (BKIIOUUTEIHHO)
IIyonukanust Ha caiite: 8 OKTAOpS.

o  HayuHo-npakTuyeckasi KOHGEpEeHIIUs 3aperucTpUpoOBaHa B 0a3e TaHHBIX HAyYHO-
TEXHUYECKUX  MEPONPUATUA  YKpaWHbl «YKPAaWMHCKOIO HMHCTUTYTa HAy4yHO-
TEXHUYECKOM DKCHepTu3bl U uHPOpManMu» (I BO3MOXKHOCTH TPOBEIACHUS B
VYkpaune).

o  Kondepennus ogodbpena ResearchBib u BkitoueHa B Karajior MexayHapOIHBIX
koH(pepeHnuii Ha opunmanbHoM BeOcaiTe Academic Research Index.

o  Hayunbsie Marepuanbl myOnuKkyrOTCs B COOpPHHKAX HAy4HBIX TPYAOB, KOTOPHIM
npenoctapisitoTcst yHukanbHbie DOI ot Crossref ¢ uinenckum npedukcom 10.70286.
o  Kaxnomy cOopnauky npucBanBaetcst ISBN.

o  COopHuku HAYYHBIX TPYIOB MPEACTaBISIOTCS o¢uIUaIBHO
3apEruCTPUPOBAHHBIM B YKpanHe CyObEKTOM H31aTenbckoro aena. CeunetenbcTro JIK
Ne7980 ot 03.11.20231.

HayuHble cexuum

1. ABToMaTH3aius 1 poOOTOTEXHUKA 20. MUKpOOHONOTHS ¥ SKOJIOTHUS

2. ApXUTEKTypa U CTPOUTEIBCTBO 21. UcKyccTBOBEIEHHE U JIUTEPATYPOBEICHUE
3. buonorus u 6uoxumus 22. Hedrera3oBble TEXHOJIOTUH, UHKEHEPUS
4. boraHuKa ¥ JIECOBOACTBO Y TETJI0PHEPreTHKa

5. Berepunapnas MeauuurHa 23. Y4er 1 Haloroo6I0KeHUEe

6. Boennoe neno 24. Oxpana Tpyna

7. I'eorpadus u ecTecTBO3HAHUE 25. Ilenaroruka, GUIoOIOTUs U TWHTBUCTHKA
8. 'eonorus u reones3ust 26. [lonuTyka ¥ COLMOJIOTHS

9. DxoHOMUKa 27. llcuxonorus

10. XKypnanuctuka 28. CenbCKOX03SIICTBEHHBIE HAYKU

11. MadopManiMiOHHBIE TEXHOJIOTHH U 29. Texnuueckre HaAyK1

kubepOe30nacHOCThb 30. TpancnopTHBIE TEXHOJIIOTUU U JIOTUCTHKA
12. Uctopust 31. Typu3M u OTEIBbHO-PECTOPAHHOE JI€]I0
13. KomnbroTrepHas HHKEHEPUS 32. Xumus u hapmaneBTUKa

14. Kynsryponorus u ¢punocodus 33. ®usuka U aCTPOHOMHUS

15. MapkeTuHr u pekiiama 34. ®u3UKO-MaTeMaTHIECKUE HAYKH

16. Meaununa 35. ®usnueckas KyapTypa U CIOpT

17. MeHeKMEHT U IyOJIuYHOE yIpaBIeHNe 36. duHaHChH 1 GaHKOBCKOE JIEJI0

18 MexaHuKa U 3JIEKTPOTEXHUKA 37. IlueBble TEXHOIOTUH

19. MexnyHapoIHbIE OTHOIIEHUS 38. IOpucnpynenuus



TpedoBanus k 0popMIICHHIO HAYYHBIX MAaTEPHAJIOB

1. KonnyecTBO aBTOPOB: HE OOJBIIE YETHIPEX.

2. PekomeHnyemblii 00beM: oT 2 710 6 cTpaHull (yCI0BUS MyOIMKAIIMU OOJIBIIEro
KOJIMYECTBA CTPAHUIl 0OCYKIAIOTCA C PeIaKIUeH).

3. S3BIK: aHTJIMICKUH U JIp.

4. ®opmar ¢aiino: .doc niu .docx

5. OpueHTanus CTPAHUIIBL: KHIDKHASL.

6. llpugprt: Times New Roman. Kerens: 14 nr. A6G3aum: 1 cm. Watepsan:
OJVHAPHBIN.

7. B nauane ny0iukanuu He00OX0AUMO yKa3aTh (IIPUMT KpacHBI):

— Ha3BaHUE KOH(EPEHITNH;

— CeKIIUI0 (0053aTeNBHO).

8. HazBanwue ctarbu: kerip 18, peructp bonbiime 6ykBbl, LIpUQT — MOTYKUPHBIH,
BBIPABHUBAHUE T10 LIEHTPY.

9. Undopmanus 006 aBTopax:

— ®UO aBropa(oB): kernb 14, mpudt — MONYKUPHBIN, BHIPABHUBAHHUE I10
paBoOMy Kparo;

— Hay4Hasi CTENEeHb, YYEHOE 3BaHUE: KeTJIb — 14, BBIpaBHUBAHUE 10 PABOMY Kparo;

— MECTO paboThl WM y4eObl: Keriib — 14, BoIpaBHUBAHKE 110 TPABOMY Kpalo;

— 3JICKTPOHHAS NTOYTa aBTOPa(OB): KErJib — 14, BEIpaBHUBAHUE MO MPABOMY Kparo.

10. [Tons: neBoe/mpaBoe, BEpXHEE/HUKHEE — 2 CM;

11. Tabnuupl: moanuch Ha3BaHUs Haja TaONMULEH, kerenb — 12, UHTEpBAT —
OJIMHAPHBIN, BEIPABHUBAHUE 110 JIEBOMY Kparo.

12. PucyHK#: JOJKHBI OBITH CTPYNITUPOBAHBI B €IUHBIA rpaduueckuii 0OBEKT,
IIOANMCh Ha3BaHWs INIOA PUCYHKOM, Kereiab — 12, WHTEpBAI — OJIWHAPHBIN,
BBIPABHUBAHUE T10 LIEHTPY.

13. ®opmynsl: nevaratorcs B peaaktope MS Word u HymepyroTcs ¢ mpaBoid
CTOPOHBI.

14. Cnircok UCOAB30BaHHBIX UICTOYHUKOB: oopmitsieTcs o ctuiio APA.

[Tpumep oopmiieHHs CIIMCKA UCITOIH30BAHHBIX HCTOYHUKOB

no ctuiao APA

11st KHUT: ABTOpP(BI). (Toa). HazBanue kuuru. M3narenbcTBo.

it skypHasioB: ABtop(sl). (ron). Ha3zpanue crarbu. HasBanue xypuana, Tom
(Homep), crpanunsl. DOI miin URL (ecnu ects).

JU1s UHTepHET-CChUTKU: ABTOP(bI). (Toa). Mst cTpanuisl win aokymenrta. Mms
BeO-caiita. URL

no JICTVY 8302:2015

muist kaur: ABtop. HazBanue / ABtop(bl). — Mecto uznanusi: 3parenscTBo, ro/.
— KonunuectBo cTpanwuil.

Uit KypHanoB: Asrop. Haspanue crateu / ABTOp(b1) // HazBanue xypnana. —
I'on. — Tom (Homep). — CtpaHuiibl.

JUIs HTHTEpHET-CChUIKU: ABTOp. HasBanue [Dnexktponubiii pecypc] / ABrop(sr) //
HasBanue BeO-caiita. — Pexxum nocryna: URL (nata obpaienus).



TpeOoBaHusA K Moxa4ye MaTepPUAJIOB

1. OpopmiieHne 31€KTPOHHOrO MHUCHhMA!

— B TEME NIMChMa YKaXKUTE Ha3BaHUe KOH(DEPEHIIUH;

— NpUKpenuTe K nucbMy 2 (paiina (HayuyHble MaTepHallbl U OPIB3HOC).

2. Hazpanue Qaitnos: ®amunus_nyonukanus u amuius_opra3HoC.

3. OTopaBka 3JIEKTPOHHOIO IHCHbMA: JOKYMEHTBI M 3JEKTPOHHOE MHCHMO,
oopmiieHHbIE B COOTBETCTBUM €  TpeOOBaHUSMH,  IpUCBLIAliTE  Ha
info@isu-conference.com.

Onuiara opraHu3alMOHHOIO B3HOCA
!!'"He npuHuMaeM miiaTesKu 0T y4aCTHUKOB u3 pg u po!!!

JIJIs1 y4aCTHUKOB M3 IPYTUX CTPaH

OpraHu3allMOHHBI  B3HOC 3@ y4YacTHE€ B  MEXKIYHapOJHOM  HAy4HO-
IPAaKTUYECKON KOH(epeHIU cocTaBiIseT $6 3a Kaxable NPUCIAHHbBIE B PENAKLMIO U
o(OpMJICHHBIE COITIACHO TPEOOBAHUSIM HAyUYHbIC MaTEpHUAaIIbI.

B cnyuae neooxogumoctu npucBoenus DOI ot Crossref otnenbHOM HaydyHOM
paboTe, OpraHu3alMOHHBIM B3HOC cOCTaBIseT $4 U MOXKET ObITh yILIau€H €IUHBIM
JIATEKOM BMECTE C OPTaHU3AIMOHHBIM B3HOCOM 32 ITyOJIUKAIIHIO.

OpraHu3aoHHbIN B3HOC BHOCHUTE TOJIBKO YEPE3 MEKTYHAPOIHYIO IIIATEKHY IO
cuctemy WayForPay.

B Haznauenum mnarexxa oOs3arenbHO ykaxkure «Oruiata 3a ydyacTHUE B
koH(epeHuuu ot *OUO*y.


https://isu-conference.com/ru/zaplanirovannye-konferencii/
https://secure.wayforpay.com/page?vkh=67ab5e91-5c54-45fe-b348-0b0222d1dba8

IIpumep odopmiieHns HAYYHBIX MATEPHAJIOB

Conference name — «The Integration of Research, Innovation and Economy»
Section name — Economy

DYNAMICS OF PRICE COMPETITION AND ITS IMPACT
ON MARKET TRANSFORMATIONS: ANALYSIS AND

PERSPECTIVES

Example 1 (provided that the higher educational institution/department/faculty is the
same and all authors)

Zhovtenko Petro

Ph.D., Associate Professor

petro1975@gmail.com

Kirpa Maria

Postgraduate student

kirpal 992@gmail.com

Department of Management and Law

Aurora Global University of Innovation and Excellence, USA

Example 2 (provided that the higher educational institution/department/faculty is
different for all authors)

Zhovtenko Petro

Ph.D., Associate Professor

Department of Management and Law

Aurora Global University of Innovation and Excellence, USA

petrol1975@gmail.com

Kirpa Maria

Postgraduate student

Department of Economics

State University of Economics and Law, USA

kirpal992@gmail.com

The dynamics of price competition play a crucial role in shaping market
landscapes and influencing economic transformations. This study delves into the
intricate interplay between businesses engaged in price-based competition and the
resulting effects on market structures. Through a comprehensive analysis of pricing
strategies, market behavior, and consumer responses, this research aims to uncover the
underlying mechanisms that drive competition in various sectors. By examining the
implications of price fluctuations, promotional tactics, and demand elasticity, we seek
to provide valuable insights into the broader economic implications and potential
pathways for sustainable market development. Through this exploration, we hope to
contribute to a deeper understanding of the intricate relationship between price

competition and its transformative influence on contemporary markets [1-4].
Table 1. Price Competition and Its Impact on Market Transformations: Analysis and erspectives



1 2 3 4

Understanding the intricate mechanisms behind price competition is essential for
businesses aiming to thrive in dynamic market environments. This study also explores
the repercussions of such competition on consumer behavior, examining how price
fluctuations and promotional strategies influence purchasing decisions. By examining
real-world case studies and utilizing empirical data, this research seeks to shed light on
the intricate relationship between pricing strategies and their effects on market
dynamics. Furthermore, by delving into the role of technology and digital platforms in
shaping pricing competition, this study aims to provide valuable insights for companies
navigating the challenges of the modern business landscape Fig.5.
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Figure 5. Price Dynamics: Unveiling Market Competitions.
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