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INTERNATIONAL SCIENTIFIC UNITY

OpranizaiiiHuii KOMITET 3alpoly€e OCBITSAH, 3700yBavyiB OCBITH, HAYKOBIIIB Ta
BCIX 3alliKaBJIEHUX OCI0 mpueaHaTucs A0 ydyacTi y 2 MiskHapoaHil HayKoBO-
npakru4Hiii koHPepenuii «Advanced Technologies in Scientific Researchy.

Micue npoBeaenHsi: Porrepnam, Hinepmanau
HMara npoBenennsi: 19-21 nucronana 2025 p.
dopma yuacTi: 1UCTaHIIHHA

IIpuiiom marepiaJiB: 10 18 nucronana (BKJIHOYHO)
Iy6uaikanis Ha caiiti: 19 nucronaza.

o HaykoBo-npaktnyHa KoH(EpEeHIIss 3apeecTpoBaHa B 0a3l JaHUX HAYKOBO-
texHIuHuX 3axoAiB Ykpainu YKpIHTEL Ilocsiguenns Ne567 Bix 16 uepBus 2025p.

o 3axim cxBaseHo ResearchBib Tta BkirOueHO 10 KaTtajgory MDKHApOJIHHX
koHbepeHIii Ha odimiitHoMy BeOcaiiTi Academic Research Index.

o HaykoBi Marepiasu myONiKylOTbCcsl y 30IpHHKaX HAayKOBUX MaTepialiB, SIKUM
HajaThes yHiKaIbHI DOI Bin Crossref 3 unencbkum npedikcom 10.70286.

o Koxxnomy 36ipauky npucBoroetscsi ISBN.

o 30ipHUKM HAyKOBUX IIpallb BHUAAIOTHCS O(DIINHO 3apeecTpoBaHMM B YKpaiHi
cy0’extom BusiaBHu4oi cipasu. Cinonrso K Ne7980 Bix 03.11.2023.

HaykoBi cexuii

1. ABromarm3ariisi Ta poOOTOTEXHIKa 21. MucTenTBO3HaBCTBO Ta

2. ApxiTektypa Ta OyIiBHHIITBO JiTepaTypo3HaBCTBO

3. Biomoris Ta 6ioximis 22. Hadrorazosi TexHOJOT1i, IH)KEHEpis Ta
4. boraHika Ta J1iCOBOJICTBO TEIUIOEHEPTeTHKA

5. Berepunapna menuiinHa 23. OO0k Ta OmoAaTKyBaHHS

6. BiilicpkoBa cripaBa 24. OxopoHna mpaiii

7. I'eorpadist Ta mpUpPOI03HABCTBO 25. Ilenarorika, ¢ig0J0TisI Ta JIIHTBICTHKA
8. I'eomorist Ta reomesis 26. IoniTrKa Ta COIIOMNOTIs

9. Exonomika 27. llcuxonoris

10. XKypnamnictuka 28. CinbChKOTOCTIOAAPCHKI HAYKH

11. IndopmariifHi TEXHOJIOTII Ta 29. TexHiuH1 HAYKH

KibepOe3nexa 30. TpaHCTIOPTHI TEXHOJIOTII 1 JIOTICTHKA
12. IcTopis 31. TypusM Ta rotesibHO-pECTOPaHHA CIIpaBa
13. Komm’rorepHa iHXeHepis 32. Ximis Ta papmaneBTHKA

14. Kynbryposoris Ta dhiocodis 33. di3uka i acTpoHOMIs

15. MapkeTuHr Ta pexkiaMa 34. ®i3uko-MaTeMaTu4Hi HAyKH

16. Menuiuna 35. ®di3uyHa KyJIbTypa Ta CIopT

17. MeHe)KMEHT Ta ImyOJiyHe yIpaBIiHHS 36. ®inancu Ta 0aHKIBCHKa CIIpaBa

18 MexaHnika Ta eJIeKTpOTEeXHIKa 37. XapuoBi TeXHOJOTI{

19. MixHapoaHi BITHOCUHU 38. KOpucnpynenis

20. Mikpo06ioJorist Ta €KOJIOTis



Bumoru 10 opopmiieHHsSI HAYKOBUX MaTepiaJtiB

1. KinbkicTs aBTOpiB: He Oinbiiie 4OTHPHOX.

2. PexoMeH10BaHMii 00CSAT HAYKOBHUX MaTepiaJjiB: BiJ 2 10 6 CTOPIHOK.

3. MoBa: anrmiiicbka, yKpaiHchKa, iHi1 MoBU €C

4. ®opmar ¢aiiais: .doc ado .docx

5. OpieHTaniss CTOPIHKU: KHUKKOBA.

6. Ipudrt: Times New Roman. Kernb: 14 nr. A63am: 1 cm. Intepsan:
OJIMHAPHUM.

7. Ha moyaTky HeoOXiqHO BKa3aTu (IIPpUPT YepBOHUIT):

— Ha3BYy KOH(EpEHIlii;

— Ha3BY CeKIlii (000B’sI3K0BO).

8. HazBa naykoBux marepiaJjis: kernb 18, perictp BEJIMKI JIITEPU, mpudr
— HaMmiBXUPHUH, BUPIBHIOBAHHS 10 LIEHTPY.

9. Indpopmanisi mpo aBTOPIB:

—I1Ib aBTOpa(-iB): Kerib 14, mpudT — HAMIBXUPHUI, BUPIBHIOBAHHS 110 TPABOMY
Kparo;

— HAyKOBUHU CTyMiHb, BYCHE 3BaHHS: KerJib — 14, BUPIBHIOBAHHS IO IIPABOMY
Kparo;

— Miciie poOoTu abo HaBYaHHS: KeTJib — 14, BUPIBHIOBaHHS 110 ITPaBOMY Kparo;

— €JICKTPOHHA TomTa aBTopa(iB): Keryib — 14, BUPIBHIOBAHHS 110 TIPABOMY KParo.

10. IToas: niBe/mipaBe, BEPXHE/HIKHE — 2 CM;

11. Tabamui: mianuc Ha3BU HAJl TAOJIUIIECIO, KETellb — 12, IHTepBall — OAMHAPHUMH,
BUPIBHIOBAHHSI 110 JIIBOMY Kparo.

12. PucyHku: MOBUHHI OyTH 3TpyNoOBaHi B €IUHUN rpapiuHuil 00’ €KT, MiINUC
HA3BH 1] pUCYHKOM, Kerelsb — 12, iHTepBai — OqUHApHUN, BUPIBHIOBAHHS 110 LIEHTPY.

13. ®opmyau: npykyroTbes B peaakropi MS Word 1 HyMepyroThCs 3 IpaBoOro 0oKy.

14. Cniucok BHUKOPHCTAHUX JKepesa: 0(OPMIIIOETHCS BIANOBIIHO 10 BUMOT
JCTY 8302:2015 ab6o 3a ctunem APA.

[Ipuknan opopMiIeHHs! CHUCKY BUKOPUCTAHUX JIKEPE

3a ctuneM APA

st kKaur: ABtop(u). (Pik). HasBa kauru. BugaBHUIITBO.

st xypHaiiB: ABtop(u). (Pik). Ha3a crarti. Ha3a xxypramy, Tom (Homep),
cropiaku. DOI abo URL (sikiio €).

st iHTepHer-nocunanHs: ABtop(u). (Pik). Ha3zpa crtopiHkuM abo TOKyMEHTA.
Haspa Be6-caiity. URL

3a JICTY 8302:2015

st kaur: ABtop. Hassa / ABtop(u). — Micnie Bunanus : BumaBHUANITBO, piK. —
KinbKicTh CTOPIHOK.

uis xKypHaiB: ABTop. Ha3Ba crarrti / ABrop(u) // Ha3pa xypnany. — Pik. — Tom
(Homep). — CtopiHku.

1S iHTepHeT-nocwianHsa: ABtop. Ha3ea [Enextponunuii pecypc] / ABrop(u) //
Hassa BeO-caiity. — Pexum noctymy: URL (nara 3BepHEHHS).

BxitoyeHHs1 y CIMCOK BUKOPHUCTAHMX JIKEpEN MOCUiIaHb 0e3 BKa3aHHS Ha3BU
CTaTT1, aBTOpa (SIKIIO €), pOKY — OyIyTh BIAMPABISATUCS HA IOOTpaI[fOBaHHs!



Bumoru 10 nogjanHsi HAyKOBUX MaTepiaJjiiB
1. OdopmiieHHS €eKTPOHHOTO JINCTA:
— B TEMI JIMCTA BKaXXITh Ha3BY KOH(MEPEHIII;
— IPUKPINITH A0 JucTa 2 (daiinu (HayKoBl MaTepiajid Ta OPrBHECOK).
2. Hasga ¢aitnis: IIpizuie mnyOsmikaiis ta [Ipi3Buiie OprBHECOK.
3. BiampaBka eneKTpOHHOTO JHCTA:  JOKYMEHTH 1 €JIEKTPOHHUU JIUCT,
o opMIICHH1 BIIMOBIAHO 10 BUMOT, HajcuiiaiiTe Ha info@isu-conference.com

Omjiara oprafizaniiiHoro BHeCKy

OprasizaiiiHuii BHECOK 3a Y4YacTh Y MDKHApOJHIA HAyKOBO-NIPAKTHYHIN
KOH(EPEeHIIT CTAaHOBUTH 225 I'PH 3a KOXHI MO/1aHi 1 oOpMIICHI 32 BUMOTaMH HAyKOBI
Martepiaii  (OTPUMYETE EJIEKTPOHHY Bepcilo 30IpHMKAa HAyKOBUX Ipalb Ta
eJIEKTPOHHUH cepTu(ikar).

BapricTe BUroTOBJIEHHS NanepoBOro ceprudikaty He BXOAWTb Y BapTICTh
OpraHi3aliifHOro BHECKY Ta cTaHOBUTH S0 rpH (3a oguH cepTudikar).

VY pasi veooxigHocti npucBoeHHss DOI Bin Crossref okpemiii HaykoBiit poOOTi,
opraHizaliiifHui BHeCOK ckianae 150 rpH ta Mmoxke OyTH CITAUCHUH € JMHUM TUIaTeXeM
pa3oM 3 OpraHi3alifHIM BHECKOM 3a MyOITiKaIlio.

PexBi3zuTn a4 onJjiaru:

HaiimenyBanns orpumyBavya: OOII Hronavk B.T.

Koa orpumysBaua (IITH/€APITOY): 3382508349

Paxynok orpumyBaua (IBAN): UA463052990000026004004921214
Ipusnavenns miaarexy: Omnara 3a ydacts y koHdepenii Big [11b
bank orpumyBaua: AT Kb «IIpuBarbank»

M®O 6anky orpumyBaya: 305299



https://isu-conference.com/podannya-i-oformlennya-tez/
https://isu-conference.com/
https://isu-conference.com/oplata/

Ipuxnan opopmiieHHS HAYKOBUX MaTepiaJiiB

Conference name — Advanced Technologies in Scientific Research
Section name —

DYNAMICS OF PRICE COMPETITION AND ITS IMPACT
ON MARKET TRANSFORMATIONS: ANALYSIS AND

PERSPECTIVES

Example 1 (provided that the higher educational institution/department/faculty is the
same and all authors)

Zhovtenko Petro

Ph.D., Associate Professor

petro1975@gmail.com

Kirpa Maria

Postgraduate student

kirpal 992@ukr.net

Department of Management and Law

Aurora Global University of Innovation and Excellence, Ukraine

Example 2 (provided that the higher educational institution/department/faculty is
different for all authors)

Zhovtenko Petro

Ph.D., Associate Professor

Department of Management and Law

Aurora Global University of Innovation and Excellence, Ukraine

petrol1975@gmail.com

Kirpa Maria

Postgraduate student

Department of Economics

State University of Economics and Law, Ukraine

kirpal 992@ukr.net

The dynamics of price competition play a crucial role in shaping market
landscapes and influencing economic transformations. This study delves into the
intricate interplay between businesses engaged in price-based competition and the
resulting effects on market structures. Through a comprehensive analysis of pricing
strategies, market behavior, and consumer responses, this research aims to uncover the
underlying mechanisms that drive competition in various sectors. By examining the
implications of price fluctuations, promotional tactics, and demand elasticity, we seek
to provide valuable insights into the broader economic implications and potential
pathways for sustainable market development. Through this exploration, we hope to
contribute to a deeper understanding of the intricate relationship between price
competition and its transformative influence on contemporary markets [1-4].
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Table 1. Price Competition and Its Impact on Market Transformations: Analysis and erspectives

1 2 3 4

Understanding the intricate mechanisms behind price competition is essential for
businesses aiming to thrive in dynamic market environments. This study also explores
the repercussions of such competition on consumer behavior, examining how price
fluctuations and promotional strategies influence purchasing decisions. By examining
real-world case studies and utilizing empirical data, this research seeks to shed light on
the intricate relationship between pricing strategies and their effects on market
dynamics. Furthermore, by delving into the role of technology and digital platforms in
shaping pricing competition, this study aims to provide valuable insights for companies
navigating the challenges of the modern business landscape Fig.5.
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Figure 5. Price Dynamics: Unveilig Market Competitions.
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Binbuie ingopmanii 3a MOCHJIAHHAM:
https://isu-conference.com/

IIuTaHHs Ta NPONO3MLII HAACWIANTE HA eJIEKTPOHHY aJpecy:
info@isu-conference.com
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