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INTERNATIONAL SCIENTIFIC UNITY

OpranizaiiiHuii KOMITET 3aIpoIy€e OCBITSH, 37100yBa4yiB OCBITH, HAYKOBIIIB Ta
BCIX 3alllKaBJICHUX OCI0 MpueaHaTHUCA a0 yyacTi y 2 MiskHapoaHiii HayKoBO-
npakTu4Hiii koHdepenuii «Innovative Research in Science and Economy».

Micue npoBeaennsi: bproccenb, benbris
Hara npoBenennsi: 3-5 rpynns 2025 p.
dopma yyacTi: qucTaHIIiHA

IIpuitom marepianaiB: 10 2 rpyaHs (BKJIOYHO)
Ily6aikanisa Ha caiiti: 3 TpyaHs.

o HaykoBo-mpaktnyHa KOH(EpEHIlis 3apeecTpoBaHa B 0a3i JaHUX HAyKOBO-
texHiyHux 3axo/1B Ykpainu YKpIHTEL IToceiguenns Ne571 Big 16 uepsus 2025p.

o 3axim cxBameHo ResearchBib Ta BxiroueHo 10 KaTtalory MIKHApOAHHUX
koH(epeHIii Ha odimiitHoMy BebcaiiTi Academic Research Index.

o HayxoBi Marepianu myOJiKyrOTbCS y 30IpHUKAX HAyKOBUX MarepiaiiB, SIKUM
HajarThes yHiKabHI DOI Bix Crossref 3 unencbkum npedikcom 10.70286.

o Koxnomy 30ipHuKy npucBoroetbesi ISBN.

o 30IpHUMKM HAyKOBUX IIpallb BHUAAIOTHCA O(DILINHO 3apeecTpoBaHMM B YKpaiHi
cy0’extom BuaBHu4oi cipaBu. Cizourso K Ne7980 Bix 03.11.2023.

HaykoBi cexuii

1. ABTomMarm3aiiisi Ta poOOTOTEXHIKa 21. MucTeuTBo3HaBCTBO Ta

2. ApxitekTypa Ta Oy/1iBHUIITBO JTepaTypO3HABCTBO

3. Bionoris Ta 6i0xiMist 22. Hadrora3osi TeXHOJIOT11, IHXKeHepisd Ta
4. boraHika Ta JIICOBOICTBO TEIIOCHEPTreTUKA

5. Berepunapna menuiHa 23. OO0k Ta OMoJaTKyBaHHS

6. BilicpkoBa cripaBa 24. OxopoHa mnparii

7. T'eorpadist Ta mprpPOIO3HABCTBO 25. Ilenarorika, (hiyoNOris Ta JIHTBICTUKA
8. I'eostoris Ta reonesis 26. ITomiTrka Ta COLIOIOTI

9. Exonomika 27. llcuxonoris

10. Xypnamictuka 28. CUIbCHKOTOCTIONAPCHhKI HAYKH

11. Tadopmartiiini TexHoOmOTIT Ta 29. TexHiuHi1 HAyKU

KibepOesneka 30. TpaHcmOpTHI TEXHOJIOTIT 1 JIOTICTHKA
12. Icropis 31. Typusm Ta roTesIbHO-peCTOpaHHA CIIpaBa
13. Komm’roTepHa iHXeHepis 32. Ximis Ta papMaiieBTUKa

14. Kynwsrypomnoris Ta dimocodist 33. ®i3uka i acTpOHOMIsS

15. MapkeTuHr Ta pekjiama 34. ®di3uKo-MaTreMaTuyHI HayKu

16. Menununa 35. @i3u4Ha KyIbTypa Ta CIiopT

17. MeHemKMEHT Ta myOJliuyHe yIpaBIliHHS 36. ®dinancu Ta OaHKIBChKa CIIpaBa

18 MexaHika Ta eJIeKTpOTeXHIKa 37. Xap4oBi TEXHOIOTi{

19. MixHapoaHi BITHOCUHU 38. FOpucnpyneHrtis

20. Mikpo0i0J0Tisi Ta €KOJIOT1s



Bumoru 10 opopmMJieHHSI HAYKOBHX MaTepiaJiiB

1. KinbkicTb aBTOpiB: He Oibilie 4OTUPHOX.

2. PexoMeH10BaHmii 00CSAT HAYKOBMX MaTepiaJjiB: BiJ 2 10 6 CTOPIHOK (YMOBH
myOumiKarii O1UIbIIOT KIJTbKOCT1 CTOPIHOK OOTOBOPIOIOTHCS 3 PEIAKITIETO).

3. MoBa: anrmiiicbka, yKpaiHchKa, 1111 MoBu €C

4. ®opmar ¢aiiaiB: .doc abo .docx

5. OpieHTaniss CTOPIHKU: KHUKKOBA.

6. IIpudrt: Times New Roman. Kerns: 14 nr. A63au: 1 cm. Iarepsai:
OJVHAPHHUI.

7. Ha mouatky HeoOXigHo Bka3aTu (pudT YepBOHUIi):

— Ha3BY KOH(EpeHIIil;

— Ha3BYy ceKIlii (000B’SI3K0BO).

8. HazBa naykoBux marepiajis: kerub 18, perictp BEJIMKI JIITEPU, mpudr
— HaMIBXXUPHUHN, BUPIBHIOBAHHS 110 IICHTPY.

9. Indopmanisi npo aBTOPIB:

— [1Ib aBTOpa(-iB): kerap 14, mpudT — HAMIBXUPHUHN, BUPIBHIOBAHHS 110 IPABOMY
Kparo;

— HAyKOBUM CTYIiHb, BUYCHE 3BAaHHA: Keriib — 14, BUPIBHIOBAHHA IO MPaBOMY
Kparo;

— Miciie po0oTH abo HaBYaHHS: Kerib — 14, BUPIBHIOBaHHS 10 TPaBOMY Kpato;

— €JICKTPOHHA IomITa aBTopa(iB): Keryib — 14, BUPIBHIOBAHHS 110 IPABOMY Kparo.

10. IToasn: niBe/mipaBe, BEPXHE/HUKHE — 2 CM;

11. Tabamui: mianuc Ha3BU HAJ TaOJIUIEI0, KEreslb — 12, IHTepBall — OJJMHAPHU,
BHUPIBHIOBAHHSI 110 JIIBOMY Kparo.

12. PucyHku: NMOBUHHI OyTH 3rpynoBaHi B €JMHUN IpadiuHuil 00’€KT, MIINUC
Ha3BU 1] pUCYHKOM, Kerellb — 12, iHTepBall — OAMHAPHUA, BUPIBHIOBAHHS T10 IICHTPY.

13. ®opmyam: apykyroThes B peaaktopi MS Word 1 HyMepyroThes 3 mpaBoro 60Ky .

14. Cniucoxk BUKOPHCTAHUX JKepes: O(QOPMIIIOETHCS BIAMOBIAHO J0 BUMOT
JICTVY 8302:2015 a60 3a ctunem APA.

[Tpukian opOopMIICHHS CITUCKY BUKOPUCTAHUX JKEpE

3a ctusieM APA

st KHuT: ABTop(n). (Pik). Haspa kauru. BugaBHUIITBO.

s xypHaniB: ABrop(u). (Pik). Hassa crarti. HazBa xxypuany, Tom (Homep),
cropiaku. DOI a6o URL (sikiio €).

s iHTepHeT-nocunanHs: ABrop(u). (Pik). Ha3zpa crtopiHku abo JTOKyMEHTAa.
HazBa BeO-caiity. URL

3a JICTY 8302:2015

st kaur: ABtop. Hazsa / ABrop(u). — Miciie Bunanss : BugaBHunTBo, pik. —
KinpKkicTh CTOPIHOK.

u1s KypHamiB: ABTop. Ha3Ba crarrti / ABTop(u) // Ha3pa xypHany. — Pik. — Tom
(Homep). — CropiHkmu.

1S iHTepHeT-nocunanHs: ABrop. Hasea [Enextponunuii pecypc] / Aprop(u) //
Hasga Be6-caiity. — Pexxum noctymy: URL (mata 3BepHeHHS).

BxitoueHHs y CHMCOK BUKOPHUCTAaHUX JDKEpeN MOocuiiaHb Oe3 BKa3aHHS Ha3BU
CTaTTIl, aBTOpa (SKIIO €), pOKY — OyAyTh BIANPABISATUCA HA OO PAIIOBAHHS!



https://isu-conference.com/podannya-i-oformlennya-tez/

Bumoru 10 nogaHHsi HAYKOBHX MaTepiaJiiB
1. OdbopmiteHHS €EKTPOHHOTO JINCTA:
— B TEMI JIMCTA BKAXXITh HA3BY KOHMEPEHIT;
— IPUKPIMITH A0 JucTa 2 daiinu (HayKoBl MaTepiajii Ta OPTBHECOK).
2. HaszBa ¢aiinis: [IpizBuie matepianu ta [Ipi3Buliie oprBHECOK.
3. BiampaBka eneKTpPOHHOTO JIMCTA:  JIOKYMEHTH 1 EJIEeKTPOHHHUH JIHCT,
odopmIIeHH] BiAIOBIIHO 10 BUMOT, HaacuiaiTe Ha INfo@isu-conference.com

OmiaTa oprasizaiiHoOro BHECKY

OprasizaiiiHuii BHECOK 3a y4YacTh Y MDKHApOJHIA HAyKOBO-IPAaKTHUYHIM
KoH(epeHIIil cTaHOBUTH 225 IpH 3a KOXKHI NofjaHi 1 opopMIIeH] 32 BUMOTaMH HayKOBI
Mmatepiaau (OTpUMY€ETE CIEKTPOHHY Bepcilo 30ipHMKAa HAyKOBHUX Ipallb Ta
€JIEKTPOHHUI cepTU(IKaT).

BapricTe BUTOTOBJIEHHS ManepoBOro cepTudikary HE BXOAWTHh Y BapTICTh
OpraHi3aIiifHoro BHECKY Ta cTaHOBUTH S0 rpH (3a oguH cepTudikar).

VY pasi HeoOxignocti npucBoenHs DOI Bix Crossref okpemiit HaykoBiit poOoTi,
opranizamiiftauii BHecok ckiagae 150 rpH ta moxe OyTH CIUTa4eHUN €JMHUM IIJIaTEXKEM
pPa3oM 3 opraHizaliiHUM BHECKOM 3a MyOJIiKallito.

PexBizuTn nia onjiaru:

HaiimenyBanus orpumyBava: OOII [ronauk B.I.

Koa orpumysaua (IIH/E€APIIOY): 3382508349

Paxynok orpumyBaua (IBAN): UA463052990000026004004921214
Ipusnayenns miarexy: Omnara 3a yyacts y koHpepenuii Big I11b
Bbank orpumyBaua: AT Kb «IIpuBarbank»

M®O 6anky orpumysaua: 305299



https://isu-conference.com/podannya-i-oformlennya-tez/
https://isu-conference.com/
https://isu-conference.com/oplata/

Ipukiaa opopMiaeHHs HAYKOBUX MaTepiajiiB

Conference name — «Innovative Research in Science and Economy»
Section name — Economy

DYNAMICS OF PRICE COMPETITION AND ITS IMPACT
ON MARKET TRANSFORMATIONS: ANALYSIS AND

PERSPECTIVES

Example 1 (provided that the higher educational institution/department/faculty is the
same and all authors)

Zhovtenko Petro

Ph.D., Associate Professor

petro1975@gmail.com

Kirpa Maria

Postgraduate student

Kirpal992@ukr.net

Department of Management and Law

Aurora Global University of Innovation and Excellence, Ukraine

Example 2 (provided that the higher educational institution/department/faculty is
different for all authors)

Zhovtenko Petro

Ph.D., Associate Professor

Department of Management and Law

Aurora Global University of Innovation and Excellence, Ukraine

petro1975@gmail.com

Kirpa Maria

Postgraduate student

Department of Economics

State University of Economics and Law, Ukraine

Kirpal992@ukr.net

The dynamics of price competition play a crucial role in shaping market
landscapes and influencing economic transformations. This study delves into the
intricate interplay between businesses engaged in price-based competition and the
resulting effects on market structures. Through a comprehensive analysis of pricing
strategies, market behavior, and consumer responses, this research aims to uncover the
underlying mechanisms that drive competition in various sectors. By examining the
implications of price fluctuations, promotional tactics, and demand elasticity, we seek
to provide valuable insights into the broader economic implications and potential
pathways for sustainable market development. Through this exploration, we hope to
contribute to a deeper understanding of the intricate relationship between price
competition and its transformative influence on contemporary markets [1-4].


mailto:kirpa1992@ukr.net

Table 1. Price Competition and Its Impact on Market Transformations: Analysis and erspectives

1 2 3 4

Understanding the intricate mechanisms behind price competition is essential for
businesses aiming to thrive in dynamic market environments. This study also explores
the repercussions of such competition on consumer behavior, examining how price
fluctuations and promotional strategies influence purchasing decisions. By examining
real-world case studies and utilizing empirical data, this research seeks to shed light on
the intricate relationship between pricing strategies and their effects on market
dynamics. Furthermore, by delving into the role of technology and digital platforms in
shaping pricing competition, this study aims to provide valuable insights for companies
navigating the challenges of the modern business landscape Fig.5.

Figure 5. Price Dynamics: Unveiling Market Competitions.

References
3a ctuiiem APA
1.  nns xuur: ABtop(u). (Pik). Ha3zBa kuuru. BugaBHUuTBO.
2.  nns xypHaniB: ABtop(u). (Pik). Ha3sa ctarti. Ha3a xxypuany, Tom (Homep),
cropigku. DOI a6o URL (sikiio €).
3. mus iHTepHeT-ocuinanHs: ABTop(u) (sxmio €). (Pik) (saxmio €). Ha3Ba cropinku
abo noxkymeHnta. HasBa BeO-caiity. URL:
3a JICTY 8302:2015
1.  nns xaur: ABtop. Ha3sa / ABrop(u). — Miciie BuganHs : BugaBHUIITBO, PIK. —
KinbKicTh CTOPIHOK.
2. nmns xypHaniB: ABtop. Ha3pa crarrti / ABTop(m) / Ha3Ba xypHany. — Pik. — Tom
(Homep). — CtopiHkH.
3. g iHTepHeT-mocuaanHs: ABTop. (ko €) Ha3pa [EmekTponnmii pecypce] /
Astop(un) // Ha3Ba Beb-caiity. — Pexxum noctymy: URL (nara 3BepHeHHS).

Binbme indopmanii 3a nocuyiaHHAM:
https://isu-conference.com/

IluTaHHsA Ta NPONO3UILIl HAACHJIANTE HA eJIEKTPOHHY ajpecy:
info@isu-conference.com
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